Journal of Young Pharmacists, 2026; 18(1):243. . .
https://www.jyoungpharm.org Retraction Notice

Retraction notice to” Assessment of the Impact of
Pharmaceutical Advertisements on Patient’s Drug
Consuming Behavior: A Questionnaire Based Survey”

Canna Ghia*, Rajesh Jha', Gautam Rambhad?

'Department of Pharmacology, Jawaharlal Nehru Medical College, Wardha, Maharashtra, INDIA.
2Wyeth Limited (A subsidiary of Pfizer Inc.), Mumbai, Maharashtra, INDIA.

RETRACTION

The research article titled “Assessment of the impact of pharmaceutical advertisements on patient’s drug consuming behavior: A
questionnaire-based survey,” published in the Journal of Young Pharmacists, 2014;6(2):58-63, has been retracted at the request of the
corresponding author due to ethical considerations related to the study. The retraction has been carried out in accordance with the
journal’s publication ethics and retraction policy.

Plagiarism, fabrication, unethical, or redundant publication violates the editorial policy of the Journal of Young Pharmacists, which
follows the best practice guidelines of the International Committee of Medical Journal Editors (ICMJE) and the Committee on
Publication Ethics (COPE), as stated in the Information for Authors and as codified in the signed statements regarding copyright
submitted by the authors.

This article has been retracted with the approval of the Editor-in-Chief and the Editorial Board of the journal. The authors regret any
inconvenience caused to the readers and the scientific community.
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